King, Valerie A. 


From: 

King, Valerie A. 

Sent: 

Friday, August 15, 2003 1:32 PM 

To: 

'Kimberly Prchal' 

Cc: 

Mendes, Paul; Zedler, Barbara 

Subject: 

RE: PM Advertising 

Sensitivity: 

Confidential 

DSS: 

No 

Kim: 



X have reviewed the revised advertising with our Law department. There continues to be a 
concern around the proposed use of lighters. Although it is correct that lighters can be 
used outside of the context of smoking, we have concerns about not being able to verify 
that the lighters would be distributed to recipients only 21 years or age or older. 
Further, they didn't feel like we had specific data to confirm that this unique type of 
media would in fact more effectively reach our target audience for this study. The 
suggestion was that we commence with the targeted print/radio ads and assess the initial 
recruiting response after that. If the targeted ads don't appear to be having the 
response rate we think we need, we can revisit this again at that time. 

So that said, there were a few modifications to the revised ads. Since the file we 
received was in .pdf, I will describe the recommended modifications and ask that you send 
me revised copies for one final review. The changes are as follows: 


1) Any references to "Marlboro Reds" should be replaced with ’’Marlboro Full Flavor"; 

2) Any references to "Full Flavored" should be replaced with "Full Flavor"; 

3) Ads that list the bullet "cannot smoke ultra lights or light cigarettes" should be 

replaced with "do not smoke ultra lights or lights cigarettes"; and 


4) It would be a preference (not a requirement) that the ads in which Marlboro is 
explicitly mentioned (I think example H was the only one), that the MDS tag line 
("Together, we're making lives better") not be used. 


If you have questions or need further information, please let me know. 

Thanks, 

Valerie 


-Original Message- 

From: Kimberly Prchal [mailto:Kimberly.Prchal@mdsps.com] 

Sent: Wednesday, August 06, 2003 5:34 PM 

To: valerie.a.king@pmusa.com 

Cc: Kelli Hogeland; James Cunningham 

Subject: FWD: PM Advertising 

Sensitivity: Confidential 


Valerie, 

Attached is MDS LNK response to lighter and ashtray promotional items and 
revised print and radio advertising. 

As mentioned in the letter, we feel that distribution of lighters as 
promotional items will not be limited to or necessarily promote smoking in the 
general public. We have also included revised specific print and radio 
advertising, targeting full flavor smokers. We would like to mention that 
print advertising usually includes newspapers and flyer distributions. 
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PM3006736173 


Source: https://www.industrydocuments.ucsf.edu/docs/lryx0001 



Thanks 

Kim 


Kimberly M. Prchal 

Senior Project Manager 

MDS Pharma Services - Lincoln, NE 

kimberly.prchal@mdsps.com 

402.437.4773 
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Source: https://www.industrydocuments.ucsf.edu/docs/lryx0001 



